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Chapter 1 

FASHION, CINEMA AND… SCENTS 

My name is Miguel Ángel Font Bisier and I am a Spanish film director, 

scriptwriter and a researcher. 

Although I played the violin for 20 years, I have always been in love with the 

Seventh Art, and here is one of the biggest reasons why:  

Cinema is the only craft that is able to incorporate all the other six arts -

architecture, sculpture, painting, music, dance and poetry/literature. 

Therefore, I am able to intertwine a variety of diverse techniques and 

disciplines in my works, in order to look for the best way to share my stories 

with the audience. 

 

Imag e 1 :  Shoot in g fash ion  f i l m HER AI ON  

Although I have worked for many different clients and brands, I will only tell 

you about the projects which I create and finance independently; the ones 

that really help to improve my voice as a creator and an artist. 

http://miguelangelfontbisier.com/
https://www.youtube.com/watch?v=VyeSzWbfjRc
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So here is my story. It all started in 2010. 

After years of study and experimentation, I came up with Eiénesis – In search 

of light; a script that combined the world of fashion with the world of cinema. 

I found out that this was already a format that had been recently trending 

internationally: Fashion film. 

Given that in Spain there were almost no such projects, I became one of the 

first directors to dive into this realm of work. 

 

Imag e 2 :  o n e o f  t he ch ara cte rs  o f  fa sh ion  

f i l m  AETER NA  

https://www.youtube.com/watch?v=j78tK2B5Eh0
https://www.youtube.com/watch?v=j78tK2B5Eh0
https://www.youtube.com/watch?v=YeLFLmZ6KaI
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Later, in 2012, I combined fashion film with other genres and formats that 

were of my interest: Horror, fantasy, video-art, music videos… 

 
Imag e 3 :  S I NNS IDE ,  a  com bi na t io n o f  

fas hio n an d ho rror  

In 2013, I wrote XMILE, a science fiction/fashion short film. 

 

Imag e 4 :  A  f ra me  of  X MILE  

What was this short about? Let us have a look. 

“Year 2184. The Earth no longer produces oxygen. BioApps, created by a 

corporation, become the norm… body implants that allow humans to survive 

in Nature’s new order. Although the Apps were designed to save us, they have 

become marketing tools that slowly trap our humanity. 

In this new world, what is the true cost of a real smile?” 

https://www.youtube.com/watch?v=4HOSNVzlPpk
https://www.youtube.com/watch?v=e_-hLl-4i2U
https://www.youtube.com/watch?v=eD9HyA-dpQc
https://www.youtube.com/watch?v=eMXOYuJAqAo
https://www.youtube.com/watch?v=Nppqid4zi-A
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Imag e 5 :  d i f f er e nt  acto rs  o f  XMILE  

re h ear s i n g  

We started the production in 2014 by looking for a fashion designer who 

agreed to create an entire fashion collection for the project. The plan was to 

use this collection not only as one of the main attractions of the film, but to 

show it after the screening of XMILE. 

XMILE was shot in November 2014. 

A few months later, I got a call from my old university teacher. He wanted to 

introduce me to the CEO of a company from my city Valencia: Olorama. 

 
Imag e 6 :  A  f ra me  of  X MILE  

So, what does Olorama do? They create smell experiences in VR games, 

events and film theatres. 

https://youtu.be/eVMhuR2ITII?t=113
https://www.youtube.com/watch?v=F-6yWu3E8u0
https://www.uchceu.com/en?_ga=2.16690226.52463283.1554199096-735179209.1550188543
https://www.olorama.com/es/el-primer-cortometraje-con-olores-xmilefilm/
https://www.youtube.com/watch?v=vHiH1fr0_Ps
https://www.youtube.com/watch?v=5QAwGF_gA1M
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And, why did they contact the university? They were looking for audio-visual 

projects to add smells to, and XMILE seemed like a perfect candidate. 

We pitched our project to them and they thought it was a very challenging 

choice because XMILE was still in postproduction.  

This means that they were invited into the process at a stage of, let us say, 75% 

completion, so they had the freedom to be creative, which was something 

new for them. They were accustomed to getting on board when everything 

else was already completed. Which, as I will elicit later on, is a very common 

problem in most fields that require creativity. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.youtube.com/watch?v=D_lVAKrl704
https://youtu.be/QVa9iqVNEyA?t=1254
https://youtu.be/QVa9iqVNEyA?t=1254
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Chapter 2 

MY FIRST STEPS INTO ACCESSIBILITY 

Smelling my own movie was a surreal experience. It was also an inspiring one, 

and some ideas popped into my mind: For example, I thought, if we are able 

to assign a particular perfume to every main character, adding an extra layer 

of sensory realism, then why not add aromas to a catwalk to make these 

events more enriching? These essences could be carefully chosen by the 

project’s fashion designer him or herself, as they were for XMILE. 

The multisensory side of the project was interesting, but I had another thing 

in mind: Given that XMILE could be “smelled” as well as seen, would it be 

possible to create a cinematic experience that would include people who 

lack sight or hearing? And, if so, how does a blind person watch a film? And a 

deaf person? What about the deaf-blind people? 

 
Imag e 7 :  A  f ra me  of  X MILE  

With such questions in mind, I found the following accessibility tools for the 

visually and hearing impaired: Audio description, subtitles for the Deaf or 

Hard-of-Hearing (SDH) and Sign Language. 

https://youtu.be/5QAwGF_gA1M?t=131
https://www.youtube.com/watch?v=__vbv1sNTDg
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Audio description (AD): This additional, acoustic track, provides a narration 

mainly for the blind and visually impaired. This narration, which appears 

between dialogues, describes what is happening on the screen and cannot be 

understood. 

Subtitles for the Deaf or Hard-of-Hearing (SDH): These subtitles are designed, 

mainly, for deaf or hard-of-hearing viewers. They offer any audible 

information relevant for the understanding of the plot. SDH are displayed in 

various places on the screen. Dialogues are highlighted in different colours. 

Sign Language (SL): Sign Languages are not really an accessible tool. They are 

vivid, natural languages with their own grammar and lexicon, particular to 

every Deaf Community in its respective country. It is important to note that 

the manual sign stream just makes up one part of these Languages. Facial 

expressions and other non-manual elements are also very relevant to 

properly communicate in any Sign Language. 

Combining these above-mentioned tools with the aromatic experience, a 

tactile exhibition and a tasting experience, we were able to design a XMILE 

experience for the deaf-blind people. 

 
Imag e 8 :  Ca n yo u ima gi n e go i ng  to  t he  
movi es  wit ho ut  b e in g a b le  l i s te n o r  to  

se e?  

https://www.youtube.com/watch?v=QVa9iqVNEyA&feature=youtu.be&t=1521
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So, what was this tasting experience and tactile exhibition about? 

First, let me explain how we originally intended the experience to be:  

Before entering the screening room, the viewers got specially designed drinks 

that would later appear in the film. Fun fact, you might assume that the 

above-featured drinks in screaming green and blue colours, might taste bitter. 

However, they tasted like sweet strawberry chewing gum in order to help 

people realize that sight and taste do not need to go hand in hand. 

 

 
Imag e s  9  a nd  10 :  T he  sc re en i ng  at te n d ee s  

ge t  th ei r  dr i nk s  b efor e wa tch i ng XMIL E  

https://www.youtube.com/watch?v=gqQWGpM_Iw4&feature=youtu.be&t=48
https://www.youtube.com/watch?v=JoakIMm68Pw&feature=youtu.be&t=146
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Then, with the drinks at hand, they watched XMILE with the added scents. 

When the beverages appeared in the film, the viewers were able to drink 

them, so to speak, with the characters. 

After the screening, they had access to the costumes, prosthetics and other 

items featured in the exhibition. 

 

Imag e s  1 1,  1 2  a n d 1 3:  T ac t i le  ex hi b i t ion at  
XMILE  pr em ie r e  

https://www.youtube.com/watch?v=cm7sEWt2AH8
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In regards to the  deaf-blind people, the experience was a little different.  

With the help of a couple of guide-interpreters and braille texts about the film, 

we used the tactile exhibition as a sort of “trailer” to contextualize XMILE. 

 

 
Imag e s  1 4  a n d 1 5:  XMILE ’ s  fas h ion  

de s ig n er  w atc h es  how g ui de - i nt e rp re t er s  
exp la in  h i s  a rt  to  t h e d eaf -b l i n d a tt en d e es  

Within the framework of ASOCIDE CV, the project’s fashion designer 

cooperated with the deaf-blind people in order to write the braille texts for 

the exposition. 

https://www.youtube.com/watch?v=f-mNwD5b6tQ
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Imag e 16:  Br a i l l e  tex ts  at  XMILE ’ s  t act i l e  

exh i bi t io n  

By touching the costumes of the main characters and by the help of the braille 

texts and the guide-interpreters, the deaf-blind people got to learn about the 

characters’ names and personalities. 

 
Imag e 17:  A  d ea f - b l i nd  woman  me e ts  
XMILE ’ s  prot ago ni s t  a t  t h e  p rem i er e  

Then, like the other members of the audience, they got the movie-featured 

drink and enter the theatre to experience the film and all its additional scents. 

https://www.youtube.com/watch?v=sEb1d-wDGJ4&feature=youtu.be&t=188
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What about the screening?  

Two guide-interpreters, working hand-in-hand, were telling them the story. 

Using Sign Language, one of the guide-interpreters explained the plot, while 

the other one covered the dialogues.  

 

 
Imag e s  1 8  a n d 1 9:  Two g ui de - i nt e rp re t er s  
s i g n X MILE ’ s  p lot  a nd  d ia l ogu e s  to  a  de af -

b l i nd  woma n du r in g a  sc r e en i ng  

The scents played their part as well: Each aroma in XMILE was perfectly 

synchronized with the script the guide-interpreters were signing. That way, 

the deaf-blind person’s film experience was further enhanced. 
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A wide variety of scents were featured in XMILE, including those of grass, 

smoke and other such environmental odours, as well as the aforementioned 

character-perfumes.  

So, if the main characters were about to appear with their respective 

perfumes, the guide-interpreters told them so. 

For the deaf-blind people, this was a great and new experience! 

However, we cannot claim that XMILE is a 100% inclusive film. As mentioned 

before, all the accessibility tools were created in postproduction – in order to 

be inclusive, everything should have been designed this way from the start. 

Nevertheless, this does not mean that the final experience cannot be treated 

as an opportunity for employing Universal Design strategies.  

In fact, after our work was done, we did not have one instance in which we 

had to make specific adaptations to accommodate an individual member of 

the audience. Everybody, within their own capacity and regardless of their 

condition, was able to enjoy the experience of XMILE to the full extent. 

 
Imag e 20:  De af  peo p le  c la pp i ng  at  t h e en d 

of  XMILE ' s  sc r e en i ng  

https://en.wikipedia.org/wiki/Universal_design
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We premiered the film on December 16th.  

Since then, many people with or without disabilities attended XMILE’s 

numerous screenings. Also, government representatives, associations, people 

from the film industry and educators were impressed by a project which 

managed to include everybody, though the plot was not related to the theme 

of disability at all. 

 
Imag e 21:  H i g h qu a l i t y  a u dio  d e scr ip t io n 
p l u s  sce n ts . . .  ma ny v i ewe r s  c los e d t h ei r  

ey es  a nd  l iv ed  t he  c i n ema t ic  ex pe r i e nce  a s  
a  b l i n d p er son  wou l d  

I met plenty of new people whose life stories had a great impact on me, and 

who made me aware of how much the world has to change to become 

inclusive. So, I started to do more research. 

 

 

 

 

 

 

 

https://www.youtube.com/watch?v=kzNVeHUxc7U


 16 

 

Chapter 3 

FROM THE SCREEN TO THE HEART 

Although there was not that much ready-made information available, little by 

little, I was able to find what I was looking for. 

I started with History, Politics and Legislation, in order to know the laws and 

statements that the UN, EU, World Health Organization (WHO) and my own 

country have published. Already, a lot of work has been done in the fields of 

technology, communication, social initiatives, etc. towards reducing the level 

of social exclusion. 

The first turning point in my investigation was reading the WHO’s definition 

of disability: 

 “Disabilities is an umbrella term, covering impairments, activity 

limitations, and participation restrictions. An impairment is a 

problem in body function or structure; an activity limitation is a 

difficulty encountered by an individual in executing a task or 

action; while a participation restriction is a problem experienced 

by an individual in involvement in life situations. Disability is thus 

not just a health problem. It is a complex phenomenon, 

reflecting the interaction between features of a person’s body 

and features of the society in which he or she lives.  

Overcoming the difficulties faced by people with disabilities 

requires interventions to remove environmental and social 

barriers”. 

https://www.un.org/development/desa/disabilities/convention-on-the-rights-of-persons-with-disabilities.html
https://ec.europa.eu/social/main.jsp?langId=en&catId=1137
http://www.euro.who.int/en/home
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This definition made me realise that, up until this point, I had created movies 

without considering the needs of a wide range of people in society.  

Sadly, I have to admit, that if someone wanted to accuse me of playing a role 

in this culture of exclusion, I would have to plead guilty. 

 
Imag e 22 :  Two d ea f  wom e n ( th e o n e on  

th e le f t  s uf f er i ng  f rom  Ep i dermoly s i s  
bu l losa )  ta lk in g  i n  S i g n La ng ua g e du r i n g 

XMILE ’ s  pr emi e re  

At first sight, this could come across as an exaggeration, but let us take a look 

at the definition of culture. 

As the anthropologist Cristina de Rossi explains: 

“The word culture derives from a French term, which in turn 

derives from the Latin colere, which means to tend to the 

earth and grow, or cultivation and nurture. It shares its 

etymology with a number of other words related to actively 

fostering growth”. 

Hence, because the term “culture” roots in the verb “to grow”, we could claim 

that access to arts offers more than mere entertainment. It stimulates 

personal development. 

http://www.debra-international.org/what-is-eb.html
http://www.debra-international.org/what-is-eb.html
https://www.livescience.com/21478-what-is-culture-definition-of-culture.html
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If there is a wide range of people, who do not have access to culture, then 

they would not be able to properly communicate or develop a critical way of 

thinking. So, the notion of caring about disabled people’s access to arts is not 

that far-fetched. 

Culture is a big part of everyday life: Literature, theatre, exhibitions, tourism 

and my field of work, cinema, are more relevant than what we give them 

credit for. 

 

Imag e 23 :  B l i nd  at t en d ee s  at  XMILE ’ s  
pr em ie re  

On the one hand, Spain is a country where film accessibility has been an 

addressed issue since the nineties. On the other hand, there is still room for 

improvement: I believe that there is a need for new initiatives and workflows 

to enhance, not only its quantity but also its quality. 

Regarding the workflow, it is problematic that there is neither a well-defined 

professional position, nor a university degree that would lead to such a role. 

This lack of professional education hinders the smooth flow of communication 

between the creators of art productions and the accessibility companies that 

make the sensory adaptations for movie-goers with disabilities. Cooperation 

is compromised. 
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Taking Olorama as an example, we can see that accessibility companies 

usually do not start working on the project until after the audio-visual part 

has been finished. 

 
Imag e 24 :  A  b i g  par t  o f  X MILE ’ s  f i lm c r ew 

att e nd e d t h e pr em ie r e  

By implementing their work at the final phase of the production, the 

accessibility professionals are left with very little room to be creative. 

Consequently, both the accessibility company and the creators are working 

on the same project, almost without communication.  

That is because the accessibility professionals are usually hired by 

distribution companies and apart from the production. It would make sense 

that with such a big gap between content and its accessibility, people with 

disabilities are left in a weak position to be able to enjoy audio-visual 

content to the same extent as others. 

Now, let us get technical! 

 

 

 

https://www.youtube.com/watch?v=6MbyuEoHQ_U
https://www.youtube.com/watch?v=QVa9iqVNEyA
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Chapter 4 

ANSWERS AND MORE QUESTIONS 

Imagine we were going to shoot a movie and nobody from the team would 

communicate with each other. The actors would not get the script; the 

cinematographer would not know how the director designed the sequences… 

we would just meet the day of the shooting and shout: Action! 

What a nightmare! 

 
Imag e 25 :  A  b r eak  d u r i n g  t he  s hoot i ng  o f  

Blues  T i me  a t  Loco  C lub  C oncert  Ha l l  

Planning is mandatory while creating a film, and regarding audio description 

(AD) and subtitles for the Deaf or Hard-of-Hearing (SDH) we could do better. 

 

Imag e 26:  Au dio  d e scr i pt i on lo go  

http://www.lococlub.org/es/
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The most important issue we are dealing with right now is to initiate the 

process of accessibility from the very start of the film’s creation. 

As the scriptwriter thinks about the music while writing the story, as the 

producer tries not to forget about the project’s distribution during pre-

production time...  

Anticipating the team’s needs really helps.  

Accessibility companies need to be included early on in the production 

process in order to give the best they can. If we keep making accessibility 

adaptations at the final stage of the movie process rather than earlier on and 

in collaboration with the creators, we will continue to risk hampering the 

disabled person’s enjoyment of the movie experience. 

 

Imag e 27 :  A  v is ua l l y  i mp ai re d p er son  
f i dg et s  w it h  th e c am era  d ur i ng t he  

shoo t i n g o f  B lue s  T i me  a t  L lum m S tud ios  

While I was checking the audio description guides and recommendations 

which are followed by Spanish accessibility companies, another accessibility 

improvement came to my mind. 

https://llumm.com/
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I noticed that only one audio description (AD) style guide is available and it 

is applicable to all movies regardless of genre. This kind of uniform approach 

is inappropriate if you consider that the same descriptive style is to be used 

for both cartoon and horror movies. 

Such a broad application of language diminishes the feeling and identity of 

each and every individual artistic work. On the other hand, the AD style guides 

from France, UK, USA and Germany all profess a different understanding of 

how to make these adaptations. The rules to create AD’s and SDH’s have 

been developed externally, without taking creators, authors and producers 

into account. 

Another matter is the audio descriptor’s adhering to these guidelines: They 

are left to their own devices. This reinforces the point I made earlier: 

Accessibility is not a real concern in the film industry; it has not yet been 

organically integrated into the film industry’s DNA. 

 

Imag e 28 :  XM ILE ’ s  a ud io  d esc r i p t io n f ron t  
pa ge  

As you may have noticed, my thoughts and ideas do not only derive from my 

studies and investigations, but from my deep immersion into the world of 

movie-making. I was the one to create XMILE’s AD and SDH. During the 

process, as the film’s scriptwriter and director, I started to feel constricted by 

the AD’s guidelines. At times, I felt I had no other option than to go rogue. 

https://www.aenor.com/normas-y-libros/buscador-de-normas/une/?c=N0032787
http://acb.org/adp/ad.html#what
https://www.youtube.com/watch?v=QVa9iqVNEyA&feature=youtu.be&t=1395
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Because… what really is the goal of accessibility and inclusion? To follow 

some rules to simply create generic audio descriptions? Or to offer accessible 

tools that provide a cinematic experience as accurate as possible to the one 

intended by its authors? 

What if these rules only existed to be broken when we were ready to take a 

step further and to really work towards including more people in cultural 

activities? 
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Chapter 5 

POLITICS AND THE FIRST BIG CHANGE 

Parallel to the investigation and screenings that we planned across the first 

half of 2017, we included some interactive experiences in Spanish Sign 

Language.  The XMILE experience was so unique that we received a lot of 

media attention. I will explain those interactive experiences in the following 

chapter. 

As a consequence, politicians sat up, took notice of our project, and called me 

to give a talk at the Spanish Senate on June of 2017. 

 

Imag e 29 :  Th e Spa ni s h Sen ate  

I felt very happy because of the invitation.  

But then it hit me: I suddenly realised the magnitude of the occasion. It meant 

that I was responsible for speaking on behalf of so many people with 

disabilities, who are often left voiceless.  

Anyway, after several weeks of meeting and talking to different associations, 

university teachers and accessibility companies, I was ready to put together a 

report and suggestions to share with the senators. 

http://www.senado.es/web/actividadparlamentaria/iniciativas/detalleiniciativa/index.html?id1=715&id2=000098&legis=12
https://www.youtube.com/watch?v=22BgYQ91wzg
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In the 45-minute presentation, I started by explaining XMILE and our work in 

accessibility and Universal Design. Then, I shared all the arguments I have 

already mentioned here about accessibility and why its development needs 

to be a part of the production right from the start.  

In addition, I argued about the importance to create links between the film 

industry, the government, the associations for the impaired, the accessibility 

companies, the creators and the education system in order to develop an 

inclusive high quality cultural network. From the economic point of view, I 

explained to them that nowadays high technology does not necessarily mean 

high prices: Creating an AD, SDH and a Sign Language version for a feature 

film costs less than 2,000 euros.  

When concluding my talk, I made the senators aware that these tools are not 

only an affordable right for people with disabilities, but also an aid to many 

more people with other needs: Elderly people who need subtitles on 

television, people who are learning a language and watch films in original 

version with subtitles, or people who need a clearer explanation on what is 

going on during a film.  

My final thought was: If every citizen pays their taxes, why not include all of 

them as an audience when crafting audio-visual projects with the state’s 

money? 

 

Imag e 30 :  A  mom e nt  o f  t h e t a l k  a t  t h e 
Spa ni s h Se na te  
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Luckily, my words convinced the senators to agree that something had to be 

done regarding this issue. I felt relieved! 

Two days after my comeback from Madrid, I got a call from the Institut 

Valencià de Cultura. It is the entity from the Valencian Community that 

manages the audio-visual production subsidies, among other tasks. 

Since 2016, they were tracking our project and collaborating with us. For 

example, they arranged to have XMILE’s official press conference at their 

facilities. 

 
Imag e 31 :  I ns t i t ut  Va l enc i à  d e Cu lt u ra  
worke r s  t ry  XMILE ’ s  dr i nk s  d ur i ng  t he  

pr e ss  conf e re nc e  

After the Senate’s talk, they called to request a report and to ask, how 

accessibility could be incorporated into their application form for film 

subsidies. I sent my conclusions to them, and a year later, in 2018, they 

announced that every single audio-visual project funded with Valencian 

money was obligated to have an audio description and SDH. 

Valencia was the first of Spain’s autonomous regions to make a move towards 

a real change. This section is still valid today. 

 

 

http://ivac.gva.es/
http://ivac.gva.es/
https://www.youtube.com/watch?v=gqQWGpM_Iw4&t=92s
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Chapter 6  

COLLATERAL CONSEQUENCES 

During 2016 and 2017, we also achieved other goals worth mentioning: 

1- Cardinal Herrera CEU University undertook research about the use of the 

five senses in XMILE. Over 200 people were invited to participate as members 

of the audience in the research screenings, which had been adapted for 

accessibility. 

 
Imag e 32 :  Au di e nc e m em b er s  tak i ng pa rt  

in  t he  r e sea rc h af t er  w atc hi n g X MILE  

2- The Spanish Organization of the Blind (ONCE) promoted our project in many 

different ways. For example, ONCE’s choir “Allegro” created and performed a 

cover version of XMILE’s official song Sonríe. 

“Allegro” is a project in which blind and non-blind people together perform 

music of many different styles.  The event in which they performed was very 

relevant, too. It was the first screening of a film adapted for accessibility at 

Kinépolis Valencia, a big modern multiplex. 

https://www.youtube.com/watch?v=6MbyuEoHQ_U&feature=youtu.be&t=1312
https://www.youtube.com/watch?v=6MbyuEoHQ_U&feature=youtu.be&t=1312
https://www.once.es/otras-webs/english
http://www.coralallegro.es/cine-accesible-con-xmile-una-experiencia-multisensorial
https://www.youtube.com/watch?v=SxL0m0Janu0
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Imag e 33 :  Th e c ho ir  s in g i n g  Sonr í e  a t  

K i né po l i s  C i nem as  

3- How were we able to play XMILE’s AD and SDH in cinemas? 

Whatscine, the biggest accessibility company in Spain, was behind it. Their 

technology offers AD, SDH and Sign Language applied to any audio-visual 

content just by installing their free app into a smartphone when going to the 

movies. Then, each user enters the application and, based on their needs, they 

can select the desired accessibility. 

After a few conversations, they sponsored some of our screenings: With the 

help of a Sign Language interpreter, they created a Sign Language version for 

XMILE and allowed us to use their technology when we screened the film. 

 

Imag e 34 :  Au di e nc e m em b er s  sy nc  th e ir  
pho n es  to  W ha t sc i n e i n  o r de r  to  acc es s  

XMILE ' s  AD,  SD H a n d SL  

http://whatsmedia.tech/english.html
https://www.youtube.com/watch?v=e8dVUSGG3xE&list=PLw1DpoysXLI79Y0uolXwWCyMahhwPqYlG&index=16&t=423s
https://www.youtube.com/watch?v=e8dVUSGG3xE&list=PLw1DpoysXLI79Y0uolXwWCyMahhwPqYlG&index=16&t=76s


 29 

4- Internationalization and film festival selections played a big role, too. 

Likewise, the many conferences, media interviews and panels in which we have 

taken part, made us expand our project overseas, for example in Mexico. 

5- I wrote my first book, XMILE: Cinema of Universal Design. 

 
Imag e 35 :  Pr e se nt i ng  t h e book XMILE  -  

C ine ma of  Un i ver sa l  De s ig n  

6- Thanks to Fesord CV, the Valencian Community’s Federation of the Deaf, we 

were able to have a sign interpreter at many of our presentations. 

Also, we shot a very special Sign Language version of Sonríe. We wanted a 

totally deaf person to translate and perform the lyrics, because we did not 

want to lose any of the details and richness provided by a native speaking Sign 

Language person.  

 

Imag e 36 :  A  f r am e of  Sonr íe ' s  i nc l u s i ve  
S i g n La n gu ag e v i deo  

https://www.youtube.com/watch?v=6MbyuEoHQ_U&feature=youtu.be&t=1369
https://www.youtube.com/watch?v=6MbyuEoHQ_U&t=1180s
https://www.youtube.com/watch?v=6MbyuEoHQ_U&t=655s
https://www.fesord.org/
https://www.youtube.com/watch?v=6MbyuEoHQ_U&feature=youtu.be&t=404
https://www.youtube.com/watch?v=6MbyuEoHQ_U&feature=youtu.be&t=404
https://www.youtube.com/watch?v=p9VYjCi6A0Q&list=PLw1DpoysXLI6zHVuIiTZMreDN76ar1AXK&index=15&t=170
https://www.youtube.com/watch?v=OX3SEM5j4Ro
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Carmen Juan, former president of Fesord CV, was the Sign Language performer 

in this emotional video, which created a deep connection with the deaf 

audience. 

In addition, we asked some members of the Deaf Community about how we 

could incorporate other Sign Language activities into the project. They were 

very kind and told us one of the deaf tricks to listen to music: They use balloons 

to feel the sound’s vibrations. 

Thus, for premiering Sonríe’s Sign Language video, we organized a new event 

and gave balloons to the audience. It was amazing! 

7- Finally, I started to learn Sign Language. Given that some of the screenings’ 

attendants were deaf or deaf-blind, I had to learn Sign Language properly, if I 

wanted to really connect with them. Many wanted to offer their help and 

joined the project; and some have even become long-lasting friends. 

The XMILE experience was not only a professional milestone for me. This has 

really turned into a life-changing project. 

 
Imag e 37 :  M e com mu n icat in g  i n  S i g n 

Lan gu ag e w it h  a  d ea f - b l in d pe r son  

https://www.youtube.com/watch?v=6MbyuEoHQ_U&feature=youtu.be&t=612


 31 

Due to the knowledge and experience we had acquired, we were ready to move 

on to the next project, which was… 

 

Imag e 38:  Blue s  T im e ' s  o f f ic ia l  po st er ,  b y  
Wea dd you  a dv ert i s i n g  a ge ncy  

 

 

 

https://www.youtube.com/watch?v=wGLSB7FpALA
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Chapter 7 

WHAT IF INCLUSION IMPROVED ART? 

The idea of Blues Time came to me in February 2017. 

My grandfather was suffering from severe dementia and living with him was 

emotionally challenging. 

I wrote the first draft of the film, but all my energy was focused on XMILE at 

that time, so I filed it away and moved on for some months. But, after the talk 

at the Senate, in summer 2017, I was ready to blow off the dust from Blues 

Time’s draft. 

The main reason was not only to share my personal experience about my 

grandfather’s; I wanted to test the new ways of improving audio-visual 

accessibility that I had actively been promoting for almost half a year. I needed 

to be sure that what we had fought for was worth the blood, sweat and tears. 

 

Imag e 39 :  Blue s  T im e ’s  ma in  ch arac t er  Fa  
an d he r  pock et  watc h  

https://www.facebook.com/cineinclusivo/
https://www.youtube.com/watch?v=WdYQnTiXfwI
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Both projects aspire towards the same ideal regarding accessibility; and the 

new script, like its predecessor’s, has nothing to do with the theme of 

disability. While our first film ended up being an accessible, multisensory and 

adult oriented experience, we subjected Blues Time to inclusive adaptations at 

every stage of the filmmaking process: From the moment of its conception to 

its completion. This was not the case with XMILE. 

Concurrently, we wanted to use our experience to help any production 

company to join us in our effort to make inclusive films. To fulfil this task, we 

crafted a new and easy-to-follow blueprint for creating a workflow – to open 

the door to fluid collaboration between creators and accessibility companies. 

For this reason we skipped the use of the five senses in Blues Time. It would be 

impossible to turn our multisensory work into a production standard. 

 
Imag e 40:  T im e an d fam i l y ,  two  of  B lue s  

T ime ’ s  mai n  t hem e s  

https://twitter.com/cineinclusivo
https://www.facebook.com/xmilefilm/?ref=bookmarks
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Here is Blues Time’s plot: 

‘Blues Time’ refers to the moments when life seems overwhelming and 

problems seem to have no solutions. Like a fragile heartbeat ticking to a weird 

rhythm, it appears as if everything is out of sync. 

Fa, an eleven-year-old girl, is going through one of these moments as she runs 

desperately through the streets of the city, clasping an old pocket-watch, a 

present from her grandfather. The watch suddenly stops ticking at the exact 

moment the old man is being taken to the hospital for a serious illness. Still 

naive, Fa goes on a quest to fix the watch, believing that it will save her 

grandfather’s life… 

 
Imag e 41 :  Fra me o f  a  d el e te d se q u enc e  o f  

Blues  T i me  

Let’s recap for a second.  

Yes, Blues Time is an inclusive short film, because I wrote it knowing I would 

include the film’s audio description, SDH and the Sign Language version. But 

inclusion is not limited to taking these tools into account from the start. As 

discussed before, due to the fact that many people with disabilities wanted to 

participate in upcoming projects, some of them were invited to join our project. 

https://www.youtube.com/watch?v=33gf6XuiM98
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Through the help of these participants, and thus, some of Blues Time’s future 

viewers, we could test the film’s accessibility and learn about their suggestions 

as final consumers of accessibility tools. 

They were very helpful to us. Before the shooting, they told us about aspects 

of audio description or SDH they would like to see improved. We talked about 

the script of Blues Times as well. 

Little by little, I realised that I had found a way to include some particular 

details in the short film that would improve both the overall experience of 

the people with disabilities and mainstream audiences.  

For instance, let us have a look at Jay, who besides Fa is the other main 

character of our story. We had him wearing a key fob. In doing so, it is easier 

for the blind to know when he is moving on screen. 

However, as a result of this decision, the script improved unexpectedly as well. 

The addition made Jay more believable as a character. Since he is a handyman, 

the object reinforced that particular characteristic of him. 

 
Imag e 42:  Ja y  t ry in g  to  f ix  Fa ' s  wa tc h  

Another example is the vast amount of time we spent on planning the film’s 

pacing, so the audio description could fit better. By putting into words some of 

the scenes, the result was sometimes confusing or less investing than expected. 

https://www.youtube.com/watch?v=_QP6gY-e4-g
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That’s how we were able to identify the weaker parts of the film which did 

not hold well. Consequently, we would rearrange them, or, as in some cases, 

delete them. 

Let us move on to one of the most complex parts of the film: Blues Time 

features many musical references, and the chords that Jay plays on a guitar 

work as a pivotal plot device. So, what about the deaf audience? 

 
Imag e 43 :  Th e g ui tar  Ja y  p lay s  wa s  c raf te d 

by  G ui tar ra s  Ra im u n do  

The goal was to make this sequence as meaningful as possible for the deaf 

audience. And the most difficult part was to visually translate what Jay is playing 

on the guitar. 

We started by rewriting some of the dialogues with the help of a deaf 

psychologist. 

Regarding cinematography, we used wider shots when Jay plays major chords. 

We thought this type of framing would translate the acoustic feeling of 

happiness and empowerment that major chords transmit. When Jay plays 

minor chords or even blue ones, we used close-ups with a blurrier background 

to suggest a more intimate kind of sound. 

https://guitarrasraimundo.com/en/
https://www.youtube.com/watch?v=seU2JaGSgx8
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Imag e s  4 4,  4 5  a n d 4 6 :  Jay  p l ay s  a  majo r  
chor d,  a  m ino r  c hor d a n d a  b l ue s  c hor d.  
Shot  w it h  a  24 -mm. ,  5 0 -m m.  a n d 8 5 -mm .  

le n se s  re s pec t i ve ly  

We also represented Fa’s memories and feelings by associating each one with 

a specific chord. These in turn resonate with the atmosphere created by the 

four seasons. 

As a former violinist, I thought this was a nice wink to Antonio Vivaldi’s most 

famous work. 
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Happy times captured by major chords take place in spring or summer, minor 

chords and nostalgic moments are linked to autumn, and moments of anger 

are represented in a cold winterish blue chord. 

 

 

 
Imag e 47,  48  an d 49 :  M em ori es ,  co lor s  an d 

th e fo ur  s ea so ns  i n  B lues  T ime  

Feelings were translated into colours: Happiness is presented in orange, 

nostalgia in black and white with a bit of purple and rage in deep red. 

To conclude, as you can notice, adding all these layers of meaning considering 

the impaired audience, strengthened the message and imagery of the film.  
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Employing these and other likeminded strategies, Blues Time helps viewers to 

immerse themselves into the film’s particular fairy tale atmosphere. A 

mysterious, magical and yet realistic tale that proposes the following question 

to the audience: 

Did Jay really exist, or was it all part of Fa’s imagination? 

As you may see, attempts at inclusion in cinema does not necessarily lead to 

betrayal of a work’s artistic merit. In fact, it enhances it for everybody! 

 

Imag e 50:  Blue s  T im e’s  c la pbo ar d  
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Chapter 8  

NIHIL DE NOBIS, SINE NOBIS 

“Nothing about us, without us”. This Latin slogan is very relevant in the Civil 

Rights Movements across the world. 

We decided to fully embrace this statement and here is how: As stated before, 

many of the abovementioned innovations and ideas were made possible 

thanks to the conversations we had with the impaired people who collaborated 

with us. 

Who are they and in what departments did they help? 

Vicente was a marketing specialist before losing his sight. He led the marketing 

department of Blues Time. 

 

Imag e 51:  V ic e nt e du r in g  Blues  T i me ' s  
shoo t i n g a t  Loco  C lu b  Con cer t  Ha l l  

https://www.youtube.com/watch?v=-FXA6O6Cbt0&feature=youtu.be&t=337
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David, a man who was born blind, is an avid audio description consumer. He 

helped me in developing the Accessibility Report. 

 
Imag e 52 :  Da v i d  i nt erv i ew in g Fed e T au s,  
Blues  T i me ’ s  c i n ema tog ra ph e r ,  r e gar d i ng 

hi s  ro l e  in  wr i t in g  t he Acc ess ib i l i ty  Report  

Juan, a person with muscular dystrophy, is very good at computers, so he 

worked in production, making spreadsheets and communicating the latest 

news to the team. 

 
Imag e 53:  J ua n t a l k i n g  to  Est er  d ur i ng  t h e 

shoo t i n g o f  B lue s  T i me  

Ester is a woman who had two strokes due to a heart tumour. She was in 

charge of the social media and has a cameo in the film. 

When we met, I showed her XMILE with the audio description.   

She told me that AD had been very helpful for her. Due to the brain damage 

resulting from her strokes, she has concentration problems and the audio 

description allowed her to follow the film’s plot easily. 

https://www.youtube.com/watch?v=SxL0m0Janu0&feature=youtu.be&t=47
https://youtu.be/-FXA6O6Cbt0?t=369
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Her input reminded me of what I had said at the Senate: These adaptations 

may also aid those who have problematic conditions, but who are not visually 

or hearing impaired. For this reason, I included Ester as an audio description 

tester for Blues Time. 

 
Imag e n 5 4 :  E s te r  shoo t i n g  h er  cam eo  

Juan Carlos, a deaf person, who loves taking pictures and watching TV series, 

assisted in the department of direction and the one of cinematography. 

He is the person who taught me how to speak Sign Language. 

 
Imag e 55 :  J ua n C ar los  l ear ni n g how to  
ha nd l e  t h e sou n d d ep ar tm en t ’ s  boom  

https://www.youtube.com/watch?v=-FXA6O6Cbt0&feature=youtu.be&t=407
https://www.youtube.com/watch?v=Xy3rHFKPOeg
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Juan Antonio, a deaf-blind person who had been a photographer before he 

partially lost his sight, took part in the still photography team. 

 
Imag e 56 :  J ua n An to nio  an d J ua n Car los  

commu ni cat i ng  i n  S i g n La n gu ag e w it h  
Am paro ,  XM ILE ’ s  g ui d e - in t er pr et e r  

Even the catering was done by deaf owners of a restaurant next to the location 

we were shooting, the Loco Club Concert Hall! 

With this team working together with our professional film crew, we became a 

big and diverse family. Everybody adapted themselves to different 

communication modes in order to work together. 

Then, we reconnected with Fesord CV, the Valencian Federation of the Deaf, to 

continue our work together, like we did before in Sonríe’s Sign Language video. 

However, this time, the goal was take it a step further: Instead of just doing a 

Sign Language version of Blues Time’s official song, we aimed to create an 

inclusive Sign Language version of the whole film! 

https://www.youtube.com/watch?v=iRSZI9vcsKQ
https://www.youtube.com/watch?v=81NEvGi3I3g
https://www.youtube.com/watch?v=YVAdg8APnIs
https://www.youtube.com/watch?v=-FXA6O6Cbt0&feature=youtu.be&t=310
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Imag e s  5 7,  5 8  a n d 5 9:  F ra me s o f  B lue s  
T ime ’ s  I nc l us iv e  S i g n La ng ua ge  ve r s io n  

We used SDH for the characters who appear off-screen and for other important 

acoustic information and music. 

https://www.youtube.com/watch?v=81NEvGi3I3g


 45 

The shooting took place in Fesord’s chroma studio. A Sign Language interpreter 

and the deaf psychologist, who helped us with Jay’s chord scene, assisted us 

throughout the process. 

Due to this inclusive version, we were able to further develop an activity we 

had already included in XMILE’s screenings: As an exercise to practice and 

promote empathy, we asked the audience to close their eyes and to only watch 

the film with the audio description. As blind people would do. 

This activity was already part of the upcoming screenings of Blues Time, 

because the film’s audio description was in the making. Now, the All-Inclusive 

Sign Language version came into play. In order for the audience to put 

themselves into the deaf people’s shoes, we muted the dialogue track of the 

film. The only audios we left playing were the music and the sound effects, so 

the viewer would access the character’s lines via the Sign Language 

performance. 

This was the last inclusive improvement we wanted to make. The next step was 

to build the bridge that would bond the creative team with the accessibility 

companies. 

We call that bridge the Accessibility Report.   
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Chapter 9 

THE ACCESSIBILITY REPORT 

But, what exactly is this Accessibility Report? 

 
Imag e 60:  Fe rn an do  V i l la man ta ,  

Wha tsc i ne’ s  CEO,  r ea d in g th e Ac ce ss ib i l i ty  
Report  

An Accessibility Report is a memo that includes all the information that 

accessibility companies may need in order to create the project’s audio 

description and subtitles for the Deaf or Hard-of-Hearing (SDH).  

It contains different texts written by the film’s creative team: Director, 

producer, cinematographer, art director, costume designer, sound designer 

and music composer. Every one of them briefly shares the information 

necessary to properly represent their artistic work in the audio description and 

in the SDH. 

There is also a film’s technical aspects sheet and a glossary section. With these, 

we make sure that the accessibility professionals use the same lexicon as the 

film’s creators. This establishes a much better dialogue between creators and 

the companies, saving a lot of time and improving the quality of work. 
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Among other things, an Accessibility Report will answer the following questions 

regarding accessibility: 

- When does the audio description narrator need to give the names of the 

characters?  

- What could be considered a spoiler? 

- Should the narrator be a man or a woman? Of what age? 

- What colours are needed to in the subtitles for each character? 

For Blues Time, we gave a 12 to 14 page-long Accessibility Report -consisting of 

the vision of the team, the technical aspects sheet, the glossary and notes on 

accessibility– to the accessibility company in charge of the project, which in our 

case was Whatscine. 

When they read our Accessibility Report, they loved it and thought it was a 

perfect tool for improving audio-visual accessibility. Other professional audio 

descriptors thought the same. 

The thing was that, like in XMILE, I wanted to test myself, so I created my own 

versions of Blues Time’s AD and SDH. When I finished them, I asked Whatscine 

a favour: Would they follow the normal procedure and hire an external 

accessibility company to craft an AD, SDH and Sign Language version of Blues 

Time? Fortunately, they agreed. 

 
Imag e 61 :  T h e Acce ss ib i l i t y  Report  

https://youtu.be/SxL0m0Janu0?t=81
https://youtu.be/SxL0m0Janu0?t=81
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The accessibility company was so kind and sent us the three-above-mentioned 

accessibility tools as they usually create them, without any input from the film 

crew. Having these external AD, SDH and SL versions, we were able to compare 

if our new vision of accessibility offered any real improvement. 

Luckily, the professional’s and audience’s answer was a positive: Yes! 

To sum up, together with our three inclusive versions, plus the regular one 

without accessibility, there are seven different ways in which Blues Time can 

be experienced! 

But, how did we get there, to produce and shoot this new, ambitious film? 

Let us time travel back to June 2017. 
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Chapter 10 

THE RIPPLE EFFECT 

Blues Time was meant to be innovative and also my most personal production, 

but this time I could not finance it myself.  

Clearly, I had to find a production company to join the project. 

 
Imag e 62:  C in em atog ra p h er  Fe de  Tau s  

rea dy  to  s hoot  

Around September 2017, producer Nuria Cidoncha agreed to make Blues Time 

a reality via her production company When Lights are Low. We started looking 

for funds. Together, we shot the first accessible Blues Time’s teaser, which was 

released in XMILE’s Kinépolis event. 

Thereafter, we contacted the Valencian Government and were granted a 

meeting with the director of the Department of Inclusion and Equality. He 

endorsed our project, and wrote a letter recommending our work in 

accessibility to any future sponsors. 

https://www.whenlightsarelow.com/tiempodeblues
https://www.youtube.com/watch?v=6MbyuEoHQ_U&feature=youtu.be&t=1794
https://www.red.com/dsmc2
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In his own words: 

“Based on the director’s previous satisfactory experience, 

Blues Time allows impaired people to participate in a cultural, 

innovative activity. The project embraces the accessibility 

recommendations of the International Conventions, which 

increases its social value”. 

 
Imag e 63:  Nu r i a  a n d t h e D ep ar tm en t  o f  
Inc lu s ion an d E q ua l i ty  d i r ecto r ,  An ton io  

Raya  a t  B lues  T i me ’ s  pr e ss  conf er e nce  

In February 2018, Nuria called me: Caixabank was interested in Blues Time! 

Caixabank is the leading retail bank in Spain. Their mission is not only to 

contribute to the financial wellbeing of their customers, but to play a relevant 

part in social progress. For this reason, via their Social Banking Foundation, “la 

Caixa”, they wanted to invest in us. 

 
Imag e 64 :  Nu r i a ,  m e a n d X icu  Co sta ,  

te rr i tor ia l  de l eg at e o f  Ca i xaba nk  

https://www.youtube.com/watch?v=0QhDCLP_ffA
https://www.caixabank.es/particular/holabank/particulares_en.html
https://obrasociallacaixa.org/en/
https://obrasociallacaixa.org/en/
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That was the start of a ripple effect. 

We began to build a film crew while other sponsors joined the project, such as 

Spanish Society of Authors and Publishers, Vithas Nisa Hospitals, Guitarras 

Raimundo, Weaddyou, Whatscine, Llumm Studios, La Alternativa Films and 

Fesord CV, among others. 

When we were about to shoot, the first week of July, two things happened: 

First, we started appearing on the news again. Second, Vicente, responsible 

for our marketing, made possible that a falla commission collaborated with us 

in different ways. 

For those of you who are not familiar with las Fallas, it is a Valencian tradition 

(considered Intangible Cultural Heritage) in which we celebrate the arrival of 

spring by burning big wooden monuments – called fallas, like the celebration 

itself - which, in some cases, cost millions of euros. 

There are many Fallas, each one with its own commission. Ours was Cuenca 

Tramoyeres – La Guardia Civil. 

 
Imag e 65 :  Blue s  T im e,  fa l l as  a n d i nc l u s io n!  

http://www.sgae.es/en-en/SitePages/index.aspx
https://www.vithas.es/
https://guitarrasraimundo.com/en/
https://guitarrasraimundo.com/en/
https://weaddyou.es/
http://whatsmedia.tech/english.html
https://llumm.com/
https://www.laalternativafilms.com/
https://www.fesord.org/
https://www.youtube.com/watch?v=a_3J71Zx9tQ
https://www.youtube.com/watch?v=Qb7g-eqeDLg
https://www.facebook.com/Falla-Cuenca-Tramoyeres-La-Guardia-Civil-197439496947116/?rf=222657097812058
https://www.facebook.com/Falla-Cuenca-Tramoyeres-La-Guardia-Civil-197439496947116/?rf=222657097812058
https://www.youtube.com/watch?v=7TwBcEgagSc
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The team of individuals responsible for this falla wanted to join social projects. 

Blues Time seemed to fit the bill perfectly, because we could form a reciprocal 

relationship: The commission would raise funds for our production and, in turn, 

we would support them to make their falla a more accessible monument. 

Our film’s inclusive methodology was already spreading beyond the bounds 

of the movie screen! 

The effect of this synergy was great, coming to fruition at Fallas 2019: Blind 

attendees would be offered some braille texts that explained the falla. Due to 

this adaptation, the Spanish Federation of the Blind (ONCE) deemed the 

monument “accessible”. 

That same month, March 2019, we finished Blues Time’s post-production and 

its 6 accessible-inclusive versions. 

Meanwhile, many things were already happening: We had more political 

meetings, we gave different workshops and masterclasses… though the film 

was not even released! 

 
Imag e 66:  Po l i t ica l  m e et in g wi t h  se na tor  

P i la r  L ima  
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Now that we explained many of the details surrounding XMILE and Blues Time, 

I would like to take a minute to thank the whole team who took part in both 

projects. 

Especially, to all the photographers and filmmakers who contributed so much 

archive footage from so many years of work! 

 
Imag e 67:  M ig u el  a nd  Ru t h,  two of  th e 

pho tog ra p he rs  o f  B lues  T i me  

Taking care of having proper behind-the-scenes footage was so useful in XMILE 

but, regarding Blues Time, something incredible happened. 

Miguel Serrano was in charge of shooting the short film’s behind-the-scenes 

footage. After the 3-day shooting, I checked the material he sent me and I was 

amazed by it. Miguel had captured the strong feeling of comradery and 

friendship of the shooting wonderfully! 

That is why I asked to not only release a brief behind-the-scenes video, but to 

go on and craft a full 22-minute long documentary, in which we would explain 

how to create an inclusive film. He accepted and I started writing and preparing 

the new project. 

Nuria and the rest of the team and sponsors were stunned when they heard 

the news… Instead of having produced just one film, we had produced two!  

https://www.youtube.com/watch?v=9ZGnlQlGV1Q&t=4s
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Imag e 68:  P os te r  o f  t h e d ocum en ta ry  

Creat ing  Inc lus i ve  C ine ma  

This is the synopsis of our documentary Creating Inclusive Cinema: 

“Miguel gets the offer to shoot the behind the scenes of an inclusive short-film 

named Blues Time. 

But, what does inclusive filmmaking mean? 

This question, and many others, start to pop up inside Miguel’s mind. His job, to 

simply document what is happening on set, turns into something more: It 

becomes a record of an emotional and unpredictable experience, which 

captures the formation of a true bond between the filmmakers and people with 

disabilities, including both those in front of and behind the cine-camera lens”. 

Next step… distribution!  

https://www.youtube.com/watch?v=yn1bqhLL2Zw
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APRIL 2019: The narration ends here as we have arrived at present day. Blues 

Time and Creating Inclusive Cinema have not been released yet, and we do not 

know what will happen in the future. Instead of waiting up until that moment, 

we wanted to take the chance to tell you about our story, about the social and 

cultural changes that are about to come. 

This text deals with an issue of public interest: We all have someone in our 

family or who is close to us, that has some kind of impairment. Also, due to the 

fact that each generation is going to live longer than before, the power of our 

senses will decrease with age, but our eagerness to watch films will never do 

so. 

We hope that this story will feature more chapters. Let’s stand up for each 

other and continue to improve such universal and relevant matters like cultural 

accessibility. 

 

www.miguelangelfontbisier.com 

mangelfont@gmail.com 

 

http://www.miguelangelfontbisier.com/
mailto:mangelfont@gmail.com

